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Huawei: Protecting Biodiversity of Lake Neusiedl TRENDING
% mentionad in September 2021 (global country average) with Advanced Tech nOI.Ogy (B
. 1, r -
Coronavirus (COVID-19) /\ 36% Huawei Austria, together with the University of Vienna and the Neusiedler See - Seewinkel TIKTOK: 'SHEIN CARES" MEANING - FAST FASHION GIANT
Unemploymenl 'a 31% National Park, is supporting a research project to promote knowledge for environmental LAUNCHES ANIMAL WELFARE CAMPAIGN!
Poverty & social |nequa|ity J;:\ 315 protection and species conservation
Financial/political corruption ¥ 27%
Crime & violence 31 26%
Healthcare 7 21% . - =
Educatio 17% DJI partner with AnimaMundi Ocean et extends Relationship with Activision To Bring Next-Gen Gaming to
Climate change ~ 16% H More Gamers Around the World
Taces (4 15% Data Solutions
... Inflation b 14% # LATESTNEWS Press 2021-03-08 sre (W) (1) @
Immigration control & 13% ‘s ByPress 22 November 2021 -7
Moral decline 11%
Threats against the environment &2 10%
Rise of extremism 8% PP ——— enovo Launches the Kind Gty Interactive Giobal Callaboration Encourages Empathy and Crestes e/
Terrorism [, 8% . SecwAy
Maintaining social programmes 24 5% Lenovo La[.jnches the Kind City: Interactive Global Segway-Ninebot Kicks off Year of Sustainability Campaign with Earth Day
Access fo credit ) P c°||aborat.|on Eng‘:ourages Empathy and Creates a Earth Day celebration to highlight Company's commitment to sustainability
Childhood obesity % Future Built on Kindness Ao 19207 125 € s 5

27 October 2021 Readin: English German Spanish

Base: Representative sample of 20,012 adults aged 16-74 in 28 parficipating countries, August 20% 2021 - September 3 2021
Source: Ipsos Global Advisor. Globa! score is & Glabal Gountry Average. See methodology for details The initiative features world-renowned thought leaders, including

British-American fashion designer and philanthropist Tan France, 2020
TIME Kid of the Year Gitanjali Rao, and UK robotics
scientist Dr. Peter Scott-Morgan

f 2 ;
; i
O RESEARCH PARK TRIANGLE, N.C. - Today, Lenovo™ (HKSE: 992) (ADR: X|AOM' |MAGERY e
LNVGY) launches the Kind City project—a vision to change urban environments forever and AWARDS 2021
Of t h e ag ree t h at create future cities built on kindness.

Photography is about »

. . inspiration and skill§#-

world’s population Investment by global R

agrees that companies is essential Haier Thailand won the BUSINESS+ Award
globalization is a for growth and

good thing for their expansion
On August 25, Haier Thailand won the 2020 Business+ Product Innovation Awards for its differentiated health product advantages of Navi cooling Refrigerator and Purify Cool
C O u n t ry VIP Air Conditioner.
.

Source: World Opinion on globalizationand international trade in 2021 | Base:
19.017 respondents aged 16-74 across 25 countries | July 2021 | Investment of
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